Tim Johnson Gets Keys to the "Team LEER" Toyota Tundra

Tim Johnson, US pro cycling star, and husband to Olympic cyclist and pro cyclocross champion Lyne Bessette, took time off from pre-season training to pick up the keys to a brand new 2007 Toyota Tundra pickup truck outfitted and provided by LEER, the nation’s leading manufacturer of fiberglass truck caps and tonneaus, in support of Tim and Lyne’s 2007-08 cyclocross campaign across the US and Canada.  
Building and outfitting the Tundra was spearheaded by LEER, and involved the cooperation of leading truck accessory suppliers like Thule; provider of gear rack systems and accessories, and a Thule support trailer, Yokohama; tire supplier, Niche Wheels; builder of custom chrome wheels, Precision Grille; maker of custom vehicle grilles, Wise Industries; supplier of BedRug cargo box liners, Westin Automotive; supplier of step bars and other bolt-on accessories; and Ready-Lift, provider of custom 4WD lift kits and suspension technology.  Shlomo Fatal of The Sketch Farm provided the race-theme graphics. 
Johnson, who captains US Cycling’s most successful domestic road racing team, HealthNet Maxxis, will be traveling in the new Team LEER Tundra with his wife Lyne Bessette throughout road-racing’s off season to take part in some twenty UCI-sanctioned cyclocross races, and LEER will document their season online at www.teamleer.com.

Cyclocross is a form of bicycle racing that takes place on short (1.5 – 2.0 mile) closed-loop courses that include pavement, off-road trails, steep hills, grassy fields, and mid-course barriers that require riders to carry their bikes on their backs.  The racing involves tight-packed action by top-caliber athletes, extreme physical performance, up-close spectator access, high-tech equipment, and thrilling finishes, making it the fastest-growing bike-racing category.  And, because the cyclocross season stretches through fall and into winter, mud, rain, snow and ice often show up to add another dimension to the racing.  

At the presentation, LEER National Director of Marketing, Joel Ayres, said, “the go-anywhere, conquer-anything spirit of cyclocross fits perfectly with the message LEER has for pickup truck buyers and outdoor sports enthusiasts everywhere:  A LEER-outfitted pickup truck is the best way to get to where the action is – and to bring all the gear you need along with you.”  
Ayres went on to explain that LEER expects its sponsorship of Team LEER to reach in two directions:  bringing pickup truck owners heightened awareness to the sport of cyclocross, and bringing cyclocross participants a heightened awareness of how well LEER suits the demands of their sport. 

Additional information on Tim Johnson, Lyne Bessette, Team LEER, the 2007-08 North American cyclocross season, and the LEER product line is available online at www.teamleer.com.

